
REBOUND

BUSINESS

TOOLKIT

A toolkit of actions to

develop a plan for a safe and

successful reopening of our

downtown Pleasanton.

Please take the time to read

and follow all guidelines to

help keep the public— along

with you, your customers, and

staff — healthy. It’s up to all of

us to do our part.

PLEASANTON DOWNTOWN ASSOCIATION Click on links throughout this doc to access

webpages and other documents to aid you. 
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Alameda County released a Reopening Plan on

June 5th, 2020. Movement to next stages is

contingent upon local COVID-19 indicators, at 2-

4 week intervals

 

For authorized businesses, Alameda County will

align with the State’s Guidance for Industries

where possible, and will provide technical

assistance and additional guidance as needed. 

 

Visit this page to find resources for businesses

and organizations planning for modified

reopening as permitted by local Health Officer

orders, with COVID-19 protective measures and

policies.

Visit the Alameda County Public Health

Department's Covid-19 Situation Update Page for the

most up to date information regarding county orders

and regulations. 
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http://www.acphd.org/media/584319/alameda-county-covid-19-reopening-plan-english.pdf
https://covid19.ca.gov/roadmap/
http://www.acphd.org/2019-ncov/covid-recovery.aspx
http://www.acphd.org/2019-ncov.aspx


For modifying the Stay-At-Home order

(as of April 14th, 2020)
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The ability to monitor and

protect our communities

through testing, contact

tracing, isolating, and

supporting those who are

positive or exposed;

The ability to prevent

infection in people who are

at risk for more severe

COVID-19;

The ability of the hospital

and health systems to

handle surges;

The ability to develop

therapeutics to meet the

demand;

The ability for businesses,

schools, and child care

facilities to support physical

distancing; and

The ability to determine

when to reinstitute certain

measures, such as the stay-

at-home orders, if necessary.

W H E N  M O D I F I C A T I O N S  A R E  A D V A N C E D

A N D  T H E  S T A T E ' S  S I X  I N D I C A T O R S  S H O W

W E ' V E  M A D E  E N O U G H  P R O G R E S S ,  W E  C A N

M O V E  T O  T H E  N E X T  S T A G E  O F  T H E

R O A D M A P .  C L I C K  H E R E  F O R  M O R E  I N F O .

https://www.gov.ca.gov/2020/04/14/governor-newsom-outlines-six-critical-indicators-the-state-will-consider-before-modifying-the-stay-at-home-order-and-other-covid-19-interventions/
https://www.gov.ca.gov/2020/04/14/governor-newsom-outlines-six-critical-indicators-the-state-will-consider-before-modifying-the-stay-at-home-order-and-other-covid-19-interventions/


The Resilience Roadmap Stages that California is using to

guide its gradual reopening process
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Make workplaces safe for our essential workers

STAGE 1: SAFETY AND PREPAREDNESS

STAGE 2: LOWER-RISK WORKPLACES

a. Gradually re-open retail (curbside only),

manufacturing & logistics.*

b. Later, relax retail restrictions, adapt & reopen

schools, child care, offices & limited hospitality,

personal services.

The following businesses can open with

modifications:

Curbside retail, including but

not limited to: Bookstores,

jewelry stores, toy stores,

clothing stores, shoe stores,

home and furnishing stores,

sporting goods stores, antique

stores, music stores, florists.

Note: this will be phased in,

starting first with curbside

pickup and delivery only until

further notice.

Dine-in restaurants (other

facility amenities, like bars or

gaming areas, are not

permitted).

Supply chains supporting the

above businesses, in

manufacturing and logistics

sectors.

Destination retail, including

shopping malls and swap

meets.

Personal services, limited to:

car washes, pet grooming,

and landscape gardening.

Office-based businesses

(telework remains strongly

encouraged)

Schools and childcare

facilities 

Outdoor museums and open

gallery spaces

STAGE 3: HIGHER-RISK WORKPLACES

Adapt and reopen movie theaters, religious

services, and more personal & hospitality services

STAGE 4: END OF STAY-AT-HOME ORDER

Reopen areas of highest risk (i.e. Concerts,

conventions, sports arenas.)

NOT IN STAGE 1

OR 2

Higher Risk

Workplaces

Personal services such as

nail salons, tattoo parlors,

gyms and fitness studios

Hospitality services, such

as bars and lounges

Entertainment venues,

such as movie theaters, pro

sports, gaming, gambling,

and arcade venues

Indoor museums, kids

museums and gallery

spaces, zoos, and libraries

Community centers,

including public pools,

playgrounds, and picnic

areas

Religious services and

cultural ceremonies

Nightclubs

Concert venues

Festivals

Theme parks

Hotels/lodging for leisure

and tourism

*All low-risk businesses that fall into this early phase of Stage 2 should review the guidance, prepare a

plan, and post the checklist for your business industry in your workplace to show customers and

employees that you’ve reduced the risk and are open for business.

For more information, click

here.

https://www.gov.ca.gov/wp-content/uploads/2020/05/5.7.20-Presentation.pdf


In order to reduce the level of risk of spreading COVID-19, each

business should implement a COVID-19 Prevention Plan, which

will address implementing risk mitigating practices in their

business to create safe environments for workers and

customers. 

 

Learn more and find industry guidance for counties that have

received state approval to move faster into Stage 2 on the

County Variance page. Both the State and the Alameda County

Department of Public Health have created guidance and

checklists to help local businesses create a COVID-19 Prevention

Plan and reopen safely. Businesses may use effective alternative

or innovative methods to build upon the guidelines. Review the

guidance that is relevant to your workplace, prepare a plan

based on the guidance for your industry, and put it into action.

When complete, you can post the industry specific checklist

(next section) in your workplace.
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GUIDANCE AND

PREVENTION

PLANS
Alameda County's Guidance and Covid-19 Prevention Plans

for Businesses

https://public.tableau.com/views/COVID-19PublicDashboard/Covid-19Public?%3Aembed=y&%3Adisplay_count=no&%3AshowVizHome=no


PERFORM A RISK ASSESSMENT

TRAIN EMPLOYEES

PERFORM SCREENINGS

DISINFECT

Implement disinfecting protocols

ENFORCE DISTANCING

Implement physical distancing guidance

USE PPE

Learn the proper use of Personal Protective

Equipment (PPE)
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Before reopening, all facilities should: 

Perform a detailed risk assessment

and implement a site-specific

protection plan

Train employees on how to limit the

spread of Covid-19, including how to

screen themselves for symptoms and

stay home if they have them. See side

panel for more on how to screen

yourself.

Implement individual control

measures and screenings

DO RESEARCH AND USE YOUR

RESOURCES

Click on the images to the right to

download posters and other informational

material to display in your business. Please

also visit the WHO website and CDC for

more graphics, informational videos, etc. to

aid you in performing all of the above.

R E O P E N I N G  G U I D E L I N E S

https://www.cdc.gov/coronavirus/2019-ncov/downloads/stop-the-spread-of-germs.pdf
https://www.cdc.gov/coronavirus/2019-ncov/downloads/COVID19-symptoms.pdf
https://www.who.int/docs/default-source/epi-win/how-to-use-mask-v0-1-print.pdf?sfvrsn=64ba1493_2
https://www.who.int/images/default-source/health-topics/coronavirus/risk-communications/general-public/protect-yourself/infographics/masks-infographic---final.tmb-1920v.png
https://www.who.int/emergencies/diseases/novel-Coronavirus-2019/advice-for-public/when-and-how-to-use-masks?gclid=Cj0KCQjw2PP1BRCiARIsAEqv-pS4IO68is0kPYuMVD8J_fe6-nentD4WcAuCifawJLGQAa4hNVEUFtQaApylEALw_wcB
https://www.cdc.gov/coronavirus/2019-ncov/symptoms-testing/symptoms.html?CDC_AA_refVal=https%3A%2F%2Fwww.cdc.gov%2Fcoronavirus%2F2019-ncov%2Fsymptoms-testing%2Findex.html


GENERAL
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State guidance for multiple

business sectors

I N D U S T R Y  S P E C I F I C  

G U I D E L I N E S
Click on the links below to help you get prepared

Employee  Health and

Training Agreement

Best Practices for Retail

Food Stores, Restaurants,

Food Pick-Up/Delivery

Services During the Covid-

19 Pandemic

OSHA and HHS Guidance on

Preparing Workplaces for

Covid-19

Interim Guidance for

Businesses and Employers

Responding to Coronavirus

Disease

Guidance from the

Department of Alcoholic

Beverage Control

SPECIFIC GUIDELINES FROM 

MAIN STREET AMERICA

Foodservice - Restaurant, Bar, Cafe

National Restaurant Association: Covid-

19 Reopen Guidance

Bar Business Magazine: Guidelines for

Reopening Your Bar

Streetsense: Post-Pandemic Relaunch

Toolkit

Krogers: Blueprint for Businesses

Non-Food Retail

National Retail Federation: Operation

Open Doors

International Council for Shopping

Centers: Covid-19 Reopening Best

Practices

Fitness Centers

Mindbody: Reboot Kit

Hospitality and Foodservice

Ecolab: Operational Readiness -

Foodservice Reopening Checklist

Florida Restaurant and Lodging

Association in Partnertship with

National Restaurant Association and

the American Hotel and Lodging

Association

Services

OSHA: Guidance on Preparing

Workplaces for Covid-19

National Association of Barbers:

Preparing to Return to You Shop

Professional Beauty Association:

Getting Back to Work

Main Street America: Tips for

Small Business Owners

GUIDELINES FROM

REOPEN MAIN STREET

HOW TO SAFELY RESUME

THE USE OF WATER

https://covid19.ca.gov/industry-guidance/
https://www.mynevadacounty.com/DocumentCenter/View/34316/COVID-19-Employee-Health-Training-and-Agreement
https://www.mynevadacounty.com/DocumentCenter/View/34316/COVID-19-Employee-Health-Training-and-Agreement
https://www.mynevadacounty.com/DocumentCenter/View/34316/COVID-19-Employee-Health-Training-and-Agreement
https://www.fda.gov/food/food-safety-during-emergencies/best-practices-retail-food-stores-restaurants-and-food-pick-updelivery-services-during-covid-19
https://www.osha.gov/Publications/OSHA3990.pdf
https://www.cdc.gov/coronavirus/2019-ncov/community/guidance-business-response.html?CDC_AA_refVal=https%3A%2F%2Fwww.cdc.gov%2Fcoronavirus%2F2019-ncov%2Fspecific-groups%2Fguidance-business-response.html
https://www.abc.ca.gov/guidance-to-licensees-on-limitations-of-on-sale-privileges/
https://www.mainstreet.org/howwecanhelp/resourcecenter/mainstreetforward/reopeningguidelines
https://restaurant.org/Downloads/PDFs/business/COVID19-Reopen-Guidance.pdf
https://www.barbizmag.com/covid-19-resources/guidelines-for-reopening-your-bar/
https://streetsense.com/blog/pandemic-relaunch-toolkit-for-restaurants-bars/
https://www.thekrogerco.com/blueprint/
https://nrf.com/resources/operation-open-doors
https://www.icsc.com/uploads/t07-subpage/Coronavirus_Reopening_Guidance_final_043020.pdf?utm_source=Email&utm_medium=Eloqua&utm_campaign=2020MEM&utm_term=1&utm_content=Members
https://www.mindbodyonline.com/sites/default/files/public/education/learning-assets/How%20to%20Reopen%20Your%20Fitness%20Business.pdf
https://www.shfm-online.org/CMS/Resources/covid/ecolab_corporate-checklist_reopening_foodservice.pdf
https://z0sqrs-a.akamaihd.net/4892_lowndeslaw/pdf/Critical-COVID-19-Guidance-Standards-for-Hospitality-Reopening.pdf
https://sos.ga.gov/PLB/acrobat/Forms/28%20Safety%20Guidelines%20for%20Return%20to%20Work%20-%20COVID19.pdf
https://nationalbarbers.org/preparing-to-return-to-your-shop/
https://www.probeauty.org/membership-resources/coronavirus/getting-back-to-work
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://reopenmainstreet.com/
https://reopenmainstreet.com/
http://admin.cityofpleasantonca.gov/civicax/filebank/blobdload.aspx?BlobID=34696
http://admin.cityofpleasantonca.gov/civicax/filebank/blobdload.aspx?BlobID=34696
http://admin.cityofpleasantonca.gov/civicax/filebank/blobdload.aspx?BlobID=34696
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LOCAL SUPPLY

SOURCES
Contact these suppliers for everything you'll need

CLEANING SUPPLIES

SHIELDS AND GUARDS

DISPOSABLE FACEMASKS

Denco Incorporated

Cable Wholesale Sales and Cleaning

Quality Assured Cleaning Services

GAMA Contracting Services

Napa Auto Parts

888-212-8295 

Cleaners, disinfectants and gloves

qualityassuredcleaningservices@gmail.com

Janitorial services, sanitation, disinfecting

jduenas@gamacsi.com 

Decontamination services, disinfecting

services

925-417-0204

dennis@dencoincorporated.com

Masks, thermometers, germ-reducing

touch tools

925-462-6500

Masks, face shields, hand santizer, gloves

CLEANING SERVICES

Tap Plastics Pleasanton

925-460-8214

tap22@tapplastics.com

Tifco Industries
925-846-5550 

Face masks

HAND SANITIZER

Sutherland Distilling
925-447-0873

info@sutherlanddistilling.com

Good Common Sense Naturals
925-399-5838

sales@goodcommonsense.com

PPE EQUIPMENT

Orthopedic Outfitters, LLC

(925) 989-0720

tejj@sbcglobal.net

SOCIAL DISTANCING

SIGNAGE PRINTING AND

DESIGN

Insignia Designs

(925) 462-3000

info@insigniadesigns.net

LogoBoss

866-600-4321

hello@logoboss.com

Social distancing and face mask 

required signs

Proforma J.C.L. Print Associates

(925) 462-7534

INNOVATION TRI-VALLEY

LIST OF LOCAL PPE

PROVIDERS

https://www.dencoincorporated.com/:quicksearch.htm?quicksearchbox=ppe
https://www.cablewholesale.com/?gclid=CjwKCAjw2uf2BRBpEiwA31VZj1jSuIqf81Sl6u8T6j0hsBdfosfoEFwd33X-ifqZ12abefPVsvUXsBoC-5YQAvD_BwE
http://qaclean.com/
http://gamacsi.com/
https://www.napaonline.com/
https://www.tapplastics.com/about/locations/detail/pleasanton_ca
https://www.tifco.com/
https://sutherlanddistilling.com/
http://www.goodcommonsense.com/
https://orthout.com/
https://www.insigniadesigns.net/
http://www.logoboss.com/
https://jclprint.proforma.com/
https://innovationtrivalley.org/wp-content/uploads/2020/06/List-of-Vendors.pdf


CITY OF PLEASANTON

The City of Pleasanton values the local business community and we share in your

concerns in how to continue to navigate through this time of uncertainty and

hardship. Please visit our business support resource center for useful information

on business and employee relief, and ways to you can support Pleasanton

businesses.
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LOCAL BUSINESS

ASSISTANCE
We're here to help you

Pleasanton Covid-19 Small Business Support Fund
How to Support Local Pleasanton Businesses
Pleasanton Covid-19 Business Support

PLEASANTON CHAMBER OF COMMERCE

Back to Business Toolkit
Social Distancing Protocol Checklist
Entry Requirements Sign
Alameda County Public Health Recovery

Visit the Pleasanton Chamber of Commerce Covid-19 Information Page for a list

of open restaurants and services in Pleasanton, Back to Business resources, and a

list of other helpful resources for your business. 

PLEASANTON DOWNTOWN ASSOCIATION

Support Downtown Safely Webpage

Pivoting Your Business Webinar

Vsit the PDA's Support Downtown Safely page for a listing of downtown

businesses that are offering services through the Shelter in Place order. If you are

a downtown buisness member and you do not see your business listed, please

email events@pleasantondowntown.net with all relevant details to be added.

Please also follow our social media accounts as we post daily. If you are a

downtown member and you would like something shared to our platforms,

please email details to events@pleasantondowntown.net. 

https://covid19.cityofpleasantonca.gov/index.html
https://www.instagram.com/inpleasanton/
https://twitter.com/pleasantonca?lang=en
https://www.facebook.com/CityofPleasanton/
http://admin.cityofpleasantonca.gov/gov/depts/ed/covid_19_business_support/pleasanton_business_assistance_program.asp
https://www.cityofpleasantonca.gov/gov/depts/ed/covid_19_business_support/stay_safe_support_local.asp
http://www.cityofpleasantonca.gov/gov/depts/ed/covid_19_business_support.asp
https://www.pleasanton.org/covid-19-information
https://chambermaster.blob.core.windows.net/userfiles/UserFiles/chambers/1496/File/BacktoBusinessToolkit-TVCCA.pdf
https://chambermaster.blob.core.windows.net/userfiles/UserFiles/chambers/1496/CMS/Social-Distancing-Protocol(1).pdf
https://chambermaster.blob.core.windows.net/userfiles/UserFiles/chambers/1496/CMS/Entry-requirements-sign.pdf
http://www.acphd.org/2019-ncov/covid-recovery.aspx
https://www.facebook.com/pleasantonchamber
https://twitter.com/pleasantonchamb
https://www.instagram.com/pleasantonchamber/
https://www.pleasantondowntown.net/
https://www.pleasantondowntown.net/support-downtown-safely
https://www.facebook.com/PleasantonDowntownAssociation
https://twitter.com/pleasantondt
https://www.instagram.com/pleasantondt/
http://www.acphd.org/2019-ncov/covid-recovery.aspx
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“Even with reopening, foot traffic may lag. Now is the time to dedicate some time

and resources to developing your social media and 

     e-commerce presence. “ - Main Street America

“Partner with other local businesses and community organizations. Work with

businesses in your local community to promote reopening and find ways to

work together to reach customers. Consider working with your local Main

Street Program or community-based organization and municipal

government to dedicate certain parking spaces as delivery/pick-up zones for

downtown businesses. It is likely that many customers will have become used

to delivery and pick-up options, and they will still prefer those shopping

options for safety and convenience after reopening.” 

     - Main Street America

QUESTIONS TO ASK AS A BUSINESS

What should your business model be when you come out of this?

Is your current business model viable? If so, how can you hang on until it’s

viable again?

Are there ways you can pivot all of your expertise into a better revenue

stream? 

Inventories: What changes are needed? What changes to suppliers or vendors

are needed?

How can you reach customers? Through e-commerce solutions, delivery, pick-

up, or resellers?

Covid-19 has accelerated the need for businesses to reevaluate their business

models

PROMOTE YOUR BUSINESS AS A SAFE PLACE TO VISIT
Showcase how your business is taking precautions to keep customers and

employees safe. For example, highlight hand sanitizing stations, masks worn

by staff (and recommended for customers), plexiglass barriers, curbside

pickup, and caps on the number of customers allowed in each business at

one time. - Main Street America

HARNESS THE POWER OF SOCIAL MEDIA

WE ARE ALL IN THIS TOGETHER

Q U I C K  T I P S  A N D

H E L P F U L  H I N T S
From some of our go-to resources

https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
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SMALL BUSINESS ACTION PLANS
Downloadable guides to manage your organization through tough times. Click here.

HARVARD BUSINESS REVIEW ARTICLE: PREPARING YOUR BUSINESS

FOR A POST PANDEMIC WORLD

“The management theorist Henry Mintzberg famously defined strategy as 5 Ps: plan,

ploy, pattern, position, and perspective. We have adapted his framework to propose

our own 5 Ps: position, plan, perspective, projects, and preparedness. The following

questions can guide you as you work to bounce back from the crisis.” Click here.

THE CALIFORNIA ENTREPRENEURSHIP TASK FORCE
Listen or watch the series COVID-19 Rapid Response Virtual Sessions for additional

strategies specifically for small business owners and entrepreneurs across our state.

Click here.

Select a subject below to watch a recording of the Rapid Response session:

Bridging Re-Opening Digital Tools and Strategies

Access to Capital - Alternative Sources

Meet This Moment

Connect to Small Business Resources

Use the following resources to help you prepare for the

future and develop a plan of action for moving forward.

https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://www.constantcontact.com/smb-action-plans
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://hbr.org/2020/04/preparing-your-business-for-a-post-pandemic-world
https://higherlogicdownload.s3.amazonaws.com/NMSC/UploadedImages/2c594824-b492-4beb-ace1-261b5811c0c5/_2020/4_27.20/Reoping_Safely_SBO.pdf
https://zoom.us/rec/play/6JV7Jb-urmk3T9LHtASDUaRxW426L6KsgCkZq_tYmRy8AnEAOgbzY7ERZuHQ4t0Up-JeWkfVegTm9W4B
https://zoom.us/rec/play/6JV7Jb-urmk3T9LHtASDUaRxW426L6KsgCkZq_tYmRy8AnEAOgbzY7ERZuHQ4t0Up-JeWkfVegTm9W4B
https://zoom.us/rec/play/tZ0oIrqp-Gk3HIGUtASDB_d5W9S_LPqsh3Qd-aAIyhzgBSIFNFL0MLZHM-pUAKo_wx-8z8AAKn1LaVRT?autoplay=true
https://zoom.us/rec/play/6ZQvcrv-rW03GoGS5gSDBPV8W9W1ev6s2ncar_tfzhuxWyNRY1GlM7MXZLMjKCzsZuL5V1LbQUsFko_v?startTime=1586541630000&_x_zm_rtaid=N-L19gtCQoWvKJEMZXr3gQ.1589342954560.04d33afeb489db47a642343b47950752&_x_zm_rhtaid=998
https://zoom.us/rec/play/vZwvcemrqT83G93GsQSDUPUsW428fa-sgyQWqPZZmUm8BnIFZAKkZrsRauXRnqrDvPTu4ymHk4IOwOWw?startTime=1585332056000&_x_zm_rtaid=GbYv8a0dQl-ruoPLbpl8aQ.1585594194088.4deabda01c2227b99fb9beb5343aec47&_x_zm_rhtaid=315


THIS KIT WAS PREPARED BY THE PLEASANTON DOWNTOWN ASSOCIATION USING

INFORMATION FROM REBOUND NEVADA COUNTY, THE ALAMEDA COUNTY

PUBLIC HEALTH DEPARTMENT, STATE OF CALIFORNIA, MAIN STREET AMERICA,

REOPEN MAIN ST., CITY OF PLEASANTON, PLEASANTON CHAMBER OF

COMMERCE, OSHA, CDC, WHO, AND UNITED STATES GOVERNMENT. 

 

IN 1984, THE CITY COUNCIL RECOGNIZED THIS SPECIAL BUSINESS AREA WITH THE

CREATION OF THE PLEASANTON DOWNTOWN ASSOCIATION (PDA). THE PDA

OPERATES AS AN ASSESSMENT DISTRICT WITH THE GOAL OF DEVELOPING AND

PROMOTING A VIBRANT DOWNTOWN COMMUNITY. IT FUNCTIONS AS A NON-

PROFIT ORGANIZATION WITH FUNDING PROVIDED BY MEMBER ASSESSMENTS,

MATCHING CITY FUNDS, SPONSORSHIPS AND REVENUE PRODUCING EVENTS. 

 

AS A MAIN STREET COMMUNITY, THE PDA IS ORGANIZED UNDER A FOUR-POINT

STRATEGY THAT INCORPORATES THE ELEMENTS OF ORGANIZATION, ECONOMIC

RESTRUCTURING, PROMOTION AND DESIGN OR PHYSICAL APPEARANCE.

SUCCESSFUL IMPLEMENTATION OF THIS STRATEGY INVOLVES A MUTUAL EFFORT

BY THE PDA STAFF, BUSINESS OWNERS, PROPERTY OWNERS, ASSOCIATE

MEMBERS AND COMMUNITY VOLUNTEERS.

 

PLEASANTON DOWNTOWN ASSOCIATION'S WEB SITE IS HERE TO HELP YOU FIND

INFORMATION ABOUT ALL OF THE DOWNTOWN BUSINESSES, AFFILIATED

BUSINESSES AND THE EVENTS AND ACTIVITIES OF DOWNTOWN PLEASANTON.

WHATEVER YOUR INTEREST IS ABOUT PLEASANTON, THERE IS INFORMATION

ABOUT THE CITY, ITS NEIGHBORS AND ASSOCIATES HERE.

THANK YOU TO OUR BUSINESS PARTNERS:

https://www.pleasantondowntown.net/

